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Disclaimer PURCARI

This presentation and its contents do not, and are not intended to, constitute or form part of, and should not be construed as, constituting or forming part of, any actual offer or invitation to sell or issue, or any
solicitation of any offer to purchase or subscribe for, any shares issued by Purcari Wineries PLC. (the "Company") and its subsidiary undertakings ( i tGr eo uip any jurisdiction, or any inducement to enter into
any investment activity whatsoever; nor shall this document or any part of it, or the fact of it being made available, form the basis of an offer to purchase or subscribe for shares issued by the Company, or be relied
on in any way whatsoever.

For the purposes of this notice, i p r e s e nmeans this docéument, its contents or any part of it, any oral presentation, any question or answer session and any written or oral material discussed or distributed
during the presentation meeting.

No part of this presentation, nor the fact of its distribution, shall form part of or be relied on in connection with any contract for acquisition of or investment in any member of the Group; nor does it constitute a
recommendation regarding the securities issued by the Company, nor does it purport to give legal, tax or financial advice. The recipient must make its own independent assessment and such investigations as it
deems necessary. The Company has not decided whether to proceed with a transaction.

The information herein, which does not purport to be comprehensive, has not been independently verified by or on behalf of the Group, nor does the Company, any member of the Group or any of their respective
parent or subsidiary undertakings, or the subsidiary undertakings of any such parent undertakings, or any such p e r s gespictive directors, officers, employees, affiliates, advisers or agents accepts any
responsibility or liability whatsoever for or make any representation or warranty, either express or implied, in relation to the accuracy, completeness or reliability of such information, which is not intended to be a
complete statement or summary of the securities, business operations, financial standing, markets or developments referred to in the materials. No responsibility or liability (express or implied, including in respect of
direct, indirect or consequential loss or damage) is assumed by any such persons for such information or opinions or for any errors, omissions or misstatements by the Company herein, except in the case of fraud
or any other liability which cannot lawfully be excluded. The presentation does not constitute an audit or due diligence review and should not be construed as such. Except where otherwise indicated in the
presentation, the information and opinions contained in this presentation and any other information discussed in this presentation are provided as at the date of this presentation and not as of any future date, are of
a preliminary nature, and may be subject to updating, revision, amendment or change without notice and such information may change materially. Nothing contained in this presentation is or should be relied on as
a promise or representation as to the future. This document has not been approved by any regulatory or supervisory authority. No reliance may be placed for any purpose whatsoever on the information contained
in this presentation, or any other material discussed verbally. Where this presentation quotes any information or statistics from any external source, it should not be interpreted that the Company has adopted or
endorsed such information or statistics as being accurate. Any opinions expressed in this material are subject to change without notice and may differ or be contrary to opinions expressed by other business areas
or groups of the members of the Company as a result of using different assumptions and criteria. Neither the Company, nor any of their affiliates, directors, officers, employees or agents accepts any liability for any
loss or damage arising out of the use of any part of this material.

This presentation may contain statements that are not historical facts and are i f o r -leekingds t a t e mwhich isctude, without limitation, any statements preceded by, followed by or that include the words
"may", "will", "would", "should", "expect", "intend", "estimate", "forecast", "anticipate", "project", "believe", "seek", "plan", "predict", "continue", "commit", "undertake" and, in each case, similar expressions or their
negatives. These forward-looking statements include all matters that are not historical facts. Such forward-looking statements involve known and unknown risks, uncertainties and other important factors beyond the
Company's control, and relate to events and depend on circumstances that may or may not occur in the future, which could cause the Company's actual results, performance or achievements to be materially
different from future results, performance or achievements expressed or implied by such forward-looking statements. Any forward-looking information is based upon certain assumptions about future events or
conditions and is intended only to illustrate hypothetical results under those assumptions (not all of which are specified herein or can be ascertained at this time). As a result of these risks, uncertainties and
assumptions, you should in particular not place reliance on these forward-looking statements as a prediction of actual results, or a promise or representation as to the past or future, nor as an indication, assurance
or guarantee that the assumptions on which such future projections, expectations, estimates or prospects have been prepared or the information or statements herein are accurate or complete. Past performance of
the Group cannot be relied on as a guide to future performance. No statement in this presentation is intended to be a profit forecast. This presentation does not purport to contain all information that may be
necessary in respect of the Company or its group and in any event each person receiving this presentation needs to make an independent assessment. The Company does not undertake any obligation to update
these forward-looking statements for events or circumstances that occur subsequent to the date hereof. Nothing contained herein is, or shall be relied upon as, a promise or representation as to the past or future
and the Company is under no obligation to update or keep current the information contained herein.

NEITHER THIS DOCUMENT NOR ANY COPY OF IT MAY BE RELEASED, PUBLICATED OR DISTRIBUTED IN OR INTO THE UNITED STATES OR TO ANY U.S. PERSON (AS DEFINED IN REGULATION S
UNDER THE U.S. SECURITIES ACT OF 1933, AS AMENDED (THEA SECUR | AC E&R)TRANSMITTED IN OR INTO AUSTRALIA, CANADA, JAPAN OR TO AUSTRALIAN, CANADIAN, OR JAPANESE
PERSONS OR ANY OTHER JURISDICTION WHERE SUCH DISTRIBUTION WOULD BE UNLAWFUL OR TO ANY OTHER PERSON. THE INFORMATION CONTAINED IN THESE MATERIALS DOES NOT
CONSTITUTE AN OFFER OF SECURITIES FOR SALE IN ANY JURISDICTION.

Shares in the Company have not been and will not be registered under the Securities Act or with any securities regulatory authority of any state or other jurisdiction of the United States and may not be offered or
sold in the United States absent registration under the Securities Act or in accordance with an exception from the registration requirements thereof there will be no public offer of shares in the Company in the United
States.

The information in this document has been prepared solely for background information. This document is for distribution only under such circumstances as may be permitted by applicable law, is to be treated in the
strictest confidence and is not to be disclosed directly or indirectly to any third party or relied upon by them. The information in this document is not to be reproduced in whole or in part, nor used for any purpose
except as expressly authorised by the Company. The information in this document does not constitute a solicitation or offer to sell or purchase any securities.

By reviewing this document you warrant, represent, acknowledge and agree to and with the Company that you and any persons you represent are located outside the United States and you have read, agree to
and will comply with the contents of this disclaimer.
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Purcari Wineries at a glance PURCARI

Leading wine player in Romania and the CEE... € with a strong & expanding regi

Geographical breakdown of sales in value terms, 9M 2017, %

Founded in 1827 by French colonists, Purcari group is now... )
RO MD PL CZJ@( Asia UA Other

awarded CEE winery of the year in 2015-2016 at Decanter
London, fAwine Ol ympicso (L7 7%

premium wine brand in Romania, Moldova

Located in a region with one of the richest wine heritages
% fastest growing large winery in Romania

Top 10 European countries by area under vines, kha
largest exporter of wine from Moldova

332
Reputable shareholders: Horizon Capital - 64%, CEO Victor i 221
Bostan - 30%?, IFC - 6% e . 110 102 4 63 62
Il N = == ==
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975
789 % CEE % Europe
1,060 hectares of prime vineyards, top production assets ] I 90
ES FR

4 brands, covering a broad spectrum of segments

A

i CRAMA % CEPTURA ¥ BOSTAVAN
PURCARI g =
30% is owned by investment vehicle Amboselt out of which 83.5% is owned by Victor Bostan Page 3

Source: Company Information, FAOSTAT, OIV, Decanter, the Ministry of Finance of Romania, Nielsen



Our journey so far

PURCARI

* Macro context Acquisitions Sal eslg RON Organic growth
2017 ) A 9M 2017: Sales up 35% and
= A Strong economic growth across @ EBITDA 29% yoy
3 ) :
0] CEE, especially Romania A Start of push into brandy,
= | 2016 @ sparkling
e
T A Ukraine conflict, devaluations @ .
S | 2014 across CIS; CIS share of sales ) _ _ @ A Relaunch of all 4 core brands,
< down to ~10% A Profit sharing deal on marketing shake-up
= vineyards in Romania (taken @
S | 2012 A 2nd Russian embargo, Group under operation)* @ A Strategy shift to CEE, away
o loses ~17% of business from Russia; Romania defined
@ as key growth market
2010 @ A Horizon Capital invests into the
company
A Global financial crisis
A Acquisition of Bardar, 15t brand ) . .
2008 d y A IFC invests into the company
asset
2006 A 1st Russian embargo, Group
loses ~80% of business A Acquisition of Crama Ceptura,
1st asset in Romania A Focus on Moldovan exports to
2004 A Acquisition of Purcari winery Russia
A Acqui§ition of Bostavan, 18t A Foundation of Group
asset in Moldova

Purcari grew business organically and via acquisitions, successfully adjusting to macro

@ Revenue of

Purcari Group headwinds, refocusing away from reliance on CIS to CEE
Note: Revenue for 2014 i 2016: IFRS financial statement issued in RON; Revenue for 2010 7 2013: IFRS financial statements issued in USD; 1 - now 164ha, taken under joint operation (130ha) and direct

lease (34ha); 2 i revenue growth for 9M17 vs. 9M16; Source: Company data Page 4



Business model built at the intersection

of three themes

PURCARI
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Purcari is positioned at the
intersections of three themes:

A Modern winemaking: the
company is brand, as opposed
to appellation centric and runs a
cost-efficient business

A Affordable luxury: as an
aspirational brand, Purcari
wines are an example of
affordable luxury, building on a
heritage dating back to 1827
and ranking among most
awarded wineries in Europe

A Differentiated marketing: the
company is not afraid to be
quirky about the way it
approaches marketing,
prioritizing digital channels and
focusing on engaging content as
opposed to traditional
advertising

Differentiated

marketing

Page 5



Circa 1,060 ha of prime vineyards under operation

PURCARI

A Location: Purcari region (high

bank of Nistru River, 65km
from the Black Sea) i a
reputable vine region in

Moldova due to its unique
microclimate and soil

A Area: 265ha

A Weather: The vineyards are
oriented South to South West
to guarantee highest number
of sun hours

A Soil: black earth carbonate,
colluvial soils

A Age of vines: 10-13 years

A Location: Valea Calugareasca
(Slopes of Carpathian
mountains), in Dealu Mare
area, among most famous
wine regions in Romania

A Area: 164ha covering
fragmented individual plots
within 15 to 40km @

A Weather: Region is praised for
having 14 days more sunshine
than country average, favoring
rich high quality grape crops

A Soil: reddish brown forest soils

A Age of vines: 80ha of 8-10
years and 84ha of 20-30 years

A Location: Al Cuza, Valul lui
Traian region

A Area: 555ha

A Weather: hot and dry
conditions ideal for rich red
wines;

A Soil: ordinary black, black
earth carbonate, alluvial
meadow-chernozem soils

A Age of vines: 10-13 years

Note: (1) VieVin, the company whose 164ha of vineyards in Ceptura are leased / jointly operated, is currently undergoing reorganization

A Location: Codri Area,
considered the heart of white
grapes wines)

A Area: 76ha
A Weather: cooler temperatures

favorable for high quality
whites
A Soil: 25% of the territory

covered by oak and lime
forests and landscape
fragmented by many small
rivers and valleys

A Age of vines: 12-13 years
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i
Unique, highly diverse terroir, matched to individual grape types PURCARI
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Note: (1) VieVin, the company whose 164ha of vineyards in Ceptura are leased / jointly operated, is currently undergoing reorganization Page 7



